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Here's How DBTA’s Team of Data Management Professionals
Will CONTRIBUTE TO THE SUCCESS of Your White Paper ...

1. Objectives: Our team will meet with your management to determine and refine your objectives.

2. Audience Issues:
* Define the target customers and prospects.
* Qutline the audience’s problems, concerns, and self-interests.
* Decide on the specific position or solution to be communicated.
* Weigh the audience's likely reception to the paper.

3. The Flow: Outline the paper’s framework and logic.

4. Make It Immediately Meaningful: Determine how to grab the
audience’s attention in the paper’s introduction.

5. Length: Determine the optimum number of pages.

6. Technical Writers: Select seasoned writers who have
appropriate experience.

7. Research: Gather background research, check facts, conduct
primary research if required.

8. Write the Document: Write the complete paper, from
introduction to conclusions.

9. Design: Develop the paper’s overall layout and style.
10. Create Graphics: Create graphs, tables, flowcharts, illustrations.
11. Publish the Document: Create print and online repro material; print the paper if required.

12. Distribution: Develop and execute a plan for distribution to the target audience.
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DISTRIBUTE Your White Paper Through
the DBTA “Marketing Media Network” ...

MULTIMEDIA Your White Paper can be distributed
WHITE PAPER DISTRIBUTION marketwide or to target segments
through these media:

Ads and editorial coverage
in DBTA magazine. Insertion of the preprinted
paper in the publication.

Targeted email blasts will include
links to your white paper.

Text ads + inclusion in the White
Papers Download section.

Graphic ads in appropriate
DBTA enewsletters.
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Promoted in "Multimedia
Advertorial Programs."

Distribution from DBTA's booths
at major shows.

Contact Your DBTA Representative for Pricing on Your Custom White Paper



2010 Marketing Media Network

X. DBTA ADVERTISING:

Sponsorship Rates & Production Specs

d ﬂ * ﬂ h ﬂ e n Integrated Media Solutions Connecting You With INFORMATION MANAGEMENT Decision Makers
Ol Sl N O W

TRENDS AND APPLICATIONS

Market Dynamics | Market Identification | Multimedia Contact | Research | Magazine | Online | Newsletters | Advertorials | White Papers | Advertising | Unisphere Media
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Database Trends and Applications RATES/SPECS
2010 Magazine Advertising Rates and Opportunities

2010 Advertising Opportunities

Issue Ad Space Close  Ad Material Close Street Date

March 1/25 2/5 3/2

June 4/22 5/5 5/21
September 1/23 8/6 8/27
December 10/25 11/8 121

2010 Advertising Rates

Page Size 1X 2X ax

Full Page $7,020 $6,750 $6,620
1/2 Page-Island $6,480 $6,265 $6,180
1/2 Page $5,575 $5,385 $5,295
1/3 Page $4,680 $4,525 $4,490
1/4 Page $3,980 $3,845 $3,795

Advertising Contacts

Thomas J. Wilson
Tel: 973-665-1120

Fax: 973-665-1124
Email: tom@dbta.com

Stephen Faig

Tel: 973-507-9460

Fax: 973-665-1124

Email: stephen@dbta.com

25% Discount from Gross Rate for Black-and-White
advertisements.

Back Cover & Inside Front Cover: Add 20%. Center
Spread, Inside Back, Cover and other guaranteed
Positions: Add 10%.

Payment Terms: Terms are net 30 days from date of
invoice. 1.5% interest per month will be incurred on
any unpaid balance past 30 days. Invoice date is
always the first day of the month of the issue date.

Commissions: All recognized advertising agencies
can earn a 15% commission on space and position.
Commissions are earned by reserving space and
submitting artwork on or before respective due dates.
All commissions are forfeited on unpaid invoices
more than 45 days past due.


mailto: tom@dbta.com
mailto: stephen@dbta.com
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Database Trends and Applications RATES/SPECS
2010 Magazine Production Specs

Magazine Production Specs
Publication Trim Size: 8"x10.75" Live Area: 7.5"x10.25"
Digital material is preferred

Digital Data Specifications

Hi-res press optimized PDF
e fonts must be embedded e images must be in CMYK
e set black to overprint * 300 dpi images only
e convert PMS to CMYK

Photoshop TIFF files for Macintosh (CMYK)
* 300 dpi, size and bleeds according to pub specs

Trouble-free Mac QuarkXPress 6.5 or earlier

e all art and postscript fonts for Mac enclosed; do not use true type fonts

* CMYK color specifications only

* high-resolution 300 dpi images at 100% size, no local rotation or
flipping in Quark

o TIFF file format for raster images; EPS file format for vector images

o flatten image files in their native applications before placing in Quark

e convert EPS fonts to paths/outlines (save with “include document
fonts” option) or

e provide all font files used by the EPS

Artwork can be accepted on a CD-ROM or uploaded to our FTP site. Contact
Leslie Pinho by email at Ipinho@dbta.com or by phone at (973) 665-1125.
A color proof of the artwork MUST be included.

NOTE: Receipt of nonstandard materials will result in additional charges.

Ship materials and color proof to:

Database Trends and Applications
c/o Unisphere Media

229 Main Street, Chatham, NJ 07928
Tel: 973-665-1120

FULL PAGE

Trim size: 8'x10.75"
Live Area: 7.5'x10.25"
Bleed: add .125" safety
margin beyond trim size

FULL-PAGE SPREAD

Trim size: 16'x10.75"
Live Area: 15.5"x10.25"
Bleed: add .25" safety margin beyond trim size

Production Contacts:
Print Advertising Traffic: Leslie Pinho, Phone: 973-665-1120, Fax: 973-665-1124,
Email: Ipinho@dbta.com

1I/SZLPAII‘\I(:)E 1/2 PAGE
4.6'x7" (Horizontal) 1/4 PAGE
> 7'x4.75" 4.6'x3.75"
CLASSIFIEDS CLASSIFIEDS
1/10 PAGE
1/5 PAGE 3.375"
7'x1.375" 1375"
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Database Trends and Applications RATES/SPECS
2010 Enewsletter Rates

5 Minute Briefing: Data Center (5MB:DC) has a rate base of 12,000.

Premium Text Ad specifications are 25 words of text to include the headline
in boldface and an active link.

Graphic ad specifications are 75 words of text plus a headline and an active

link. If you wish to run a logo above your ad, you must provide a 72-dpi GIF or
JPEG that is 145 pixels wide by the proportionate height.

Top Sponsor (Graphic) $1,275 | $1,210 | $1,150 | $1,085 | $995
Premium Text Ad $1,275 | $1,210 | $1,150 | $1,085 $995

Run-of-Publication $975 $925 $880 $830 $780

(Graphic)
ssu i for 2010 B0C vy Monday prior Thrsday-oon
17m 1/25 2/8 2/22 3/8
3/22 4/5 4/19 5/3 511
6/1 6/14 6/28 112 7/26
8/9 8/23 9/7 9/20 10/4
10/18 11 11/15 11/29 12/13

Please send materials to Leslie Pinho at Ipinho@dbta.com.

5 Minute Briefing: Information Management (5MB:IM) has a rate base of 8,500.

Premium Text Ad specifications are 25 words of text to include the headline in
boldface and an active link.

Graphic ad specifications are 75 words of text plus a headline and an active

link. If you wish to run a logo above your ad, you must provide a 72-dpi GIF or
JPEG that is 145 pixels wide by the proportionate height.

Top Sponsor (Graphic) $850 $825 $800 $775 $725

Premium Text Ad $850 $825 $800 8775 $725

Run-of-Publication $650 = $625 | $600 | $575 | $550

(Graphic)
ssu i for 2010130 vy Tuday prior Thursiay
1/5 112 1719 1/26 2/2
2/9 2/16 2/23 3/2 3/9
3/26 3/23 3/30 4/6 4/12
4/20 4/27 5/4 511 5/18
5/25 6/1 6/8 6/15 6/22
6/29 /6 713 7/20 1/21
8/3 8/10 8/17 8/24 8/31
9/7 9/14 9/21 9/28 10/5
10/12 10/19 10/26 11/2 11/9
11/16 11/23 11/30 12/1 12/14
12/21
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Database Trends and Applications RATES/SPECS
2010 Enewsletter Rates

5 Minute Briefing: Oracle (5MB:0R) has a rate base of 25,000.

Premium Text Ad specifications are 25 words of text to include the headline
in boldface and an active link.

Graphic ad specifications are 75 words of text plus a headline and an active
link. If you wish to run a logo above your ad, you must provide a 72-dpi GIF or
JPEG that is 145 pixels wide by the proportionate height.

Top Sponsor (Graphic) $1,080 $1,025 $975 $920
Premium Text Ad $1,080 $1,025 $975 $920

Run-of-Publication (Graphic) $900 $855 $810 $765

Issue dates for 2010 5MB:0R (1st and 3rd Wednesdays of the month) prior Friday

1/6 1/20 2/3 2117 3/3

317 3/31 4/7 421 5/5
519 6/2 6/16 /1 /21
8/4 8/18 9 98 9/15
10/6 10/20 11/3 117 12/1
12/15

Please send materials to Leslie Pinho at Ipinho@dbta.com.

5 Minute Briefing: MultiValue (5MB:MV) has a rate base of 5,300.

Premium Text Ad specifications are 25 words of text to include the headline
in boldface and an active link.

Graphic ad specifications are 75 words of text plus a headline and an active

link. If you wish to run a logo above your ad, you must provide a 72-dpi GIF or
JPEG that is 145 pixels wide by the proportionate height.

Top Sponsor (Graphic) $650
Premium Text Ad $650
Run-of-Publication
(Graphic) $500
Issue dates for 2010 5MB:MV (4th Wednesday of the month) prior Friday
1/27 2/24 3/24 4/28 5/26
6/23 7/28 8/25 9/22 10/27
1/17 12/15
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Database Trends and Applications RATES/SPECS
2010 Enewsletter Rates

2 Unisphere 5 Minute Briefing (U5MB) has a rate base of 3,400.
‘7’ Premium Text Ad specifications are 25 words of text to include the headline
— in boldface and an active link.
- Graphic ad specifications are 75 words of text plus a headline and an active
o' link. If you wish to run a logo above your ad, you must provide a 72-dpi GIF or
L JPEG that is 145 pixels wide by the proportionate height.
< Top Sponsor (Graphic) $650
< Premium Text Ad $650
|. Run-of-Publication
m (Graphic) $400
Issue dates for 2010 U5MB (2nd Wednesday of the month)
113 2/10 3/10 414 5/12
6/9 114 8/11 9/8 10/13
11/10 12/8

Please send materials to Leslie Pinho at Ipinho@dbta.com.
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Database Trends and Applications RATES/SPECS
2010 Online, Research, and Advertorial Rates
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+ Rotating Banners: $450 per month (728x60 pixels,

468x60, or contact publisher for alternate sizes,
14K maximum file size)
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2010 Multimedia Advertorial Rates

Select Any of These DBTA Multimedia Advertorials for
Only $4,350

« The “First Look” Program
e The “Technical Note” Program

» The “Case Study” Program

» The “Integrated Advertorial” Program

« “Customer Reference Articles”
« “White Paper Extracts”

+ “Webinars in Print” e L
« “Executive Q&As” “ """i == T

Pt e e e
s i

e
e e oot
e R |




2010 Marketing Media Network

Xl. UNISPHERE MEDIA

Superior Media Productivity for Specialized
Information Systems Enterprise Markets

UNISPHERE

MEDIA
—

—— A Division of Information Today, Inc.

Market Dynamics | Market Identification | Multimedia Contact | Research | Magazine | Online | Newsletters | Advertorials | White Papers | Advertising | Unisphere Media
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Unisphere Media
A Division of Information Today, Inc.

Unisphere Offers You the Full Range of Media
Required to Create the Most Productive Media Mix —
A Balance of Reach, Frequency, Depth of Impression,
and Investment Per Contact

Unisphere Media’s Mission for

Marketers of IS Products and Systems:

Enable IS vendors to bring their products to
specialized IS enterprise markets in the most
productive ways possible.

Highest-Yield Customers/Prospects

SEUNISPHERE

MEDIA
~—

—_— A Division of Information Today, Inc.

Live
Online
Events
(Webinars)

Custom Magazines*

Custom Supplements®

Custom White Papers*®

Custom Enewsletters*

Custom Online Media*

Custom Research

Multimedia Advertorial Programs*

Reprints/Eprints

E-Marketing (Email Direct Response, etc.)*

Advertising in Email Newsletters

Website Advertising & Sponsorships

Direct Mail List Rentals

Magazine Advertising

The Universe of Customers/Prospects

*Includes technical writing
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Unisphere Media, a Division of Information Today, Inc.
A Network of Highly Respected Media Brands in
Specialty IS Enterprise Markets

=UNISPHERE

—~— A Division of Information Today, Inc.

Database Trends
and Applications
Magazine

Unisphere Online
(unispheremag.com)

Research
@ DBTA

Database Trends
and Applications
White Papers

Database Trends
and Applications
Online (dbta.com)

Database Trends and Applications
5 Minute Briefing Enewsletters
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TRENDS AND APPLICATIONS

2010 Marketing Media Network

Integrated Media Solutions Connecting You
With INFORMATION MANAGEMENT Decision Makers

sUNISPHERE
—— MEDIA
—~— A Division of Information Today, Inc.
THOMAS J. WILSON STEPHEN FAIG
President, Unisphere Media Database Trends and Applications
A Division of Information Today, Inc. 229 Main Street, Chatham, NJ 07928
229 Main Street, Chatham, NJ 07928 Phone: 973-507-9460 * Fax: 973-665-1124
Phone: 973-665-1120 « Fax: 973-665-1124 Email: stephen@dbta.com

Email: Tom@dbta.com
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