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Building a Strong  
Data Foundation  
for Enterprise AI  

From predictive analytics and machine learning 
to generative AI, data is the lifeblood that fuels the 
development and efficacy of AI systems. At the same 
time, data-related issues remain a key obstacle across the 
training, deployment, scaling, and return on investment 
of initiatives at many enterprises. These issues include 
the availability and quality of data, the volume and speed 
at which data needs to be processed, as well as the 
protection of data. 

Ultimately, AI depends and thrives on large, diverse 
data sets. To succeed, enterprises need fast access 
to data across different data stores, clouds, locations, 
and vendors. Equally important, enterprises must have 
effective safeguards in place to ensure that clean, high-
quality data is being used in a manner that does not 
create privacy and compliance risks. A strong data 
foundation for AI must balance these requirements. 

It is no secret that enterprises are accelerating their 
AI plans this year, and modernizing data infrastructure 
to support new use cases is a top priority. Data and 
analytics leaders are looking to the cloud with an eye on 
new databases and data platforms, architecture patterns, 
and tools to improve their ability to ingest, integrate, 
govern, and manage data with speed, scale, and flexibility. 
This also includes adding capabilities in areas such 
as data preparation, data observability, data products, 
collaboration, graphs, and vectors. 

To help enterprises gain a deeper understanding of 
the key consideration and best practices for building a 
strong data foundation for AI, DBTA is publishing a special 
thought leadership report in April 2024. The report will 
be marketed to more than 100,000 qualified subscribers 
are organizations across North America. Sponsors get to 
promote their solutions and receive all the leads produced 
from downloads, screened, and cleansed.

CLOSE DATE 	 PUBLICATION DATE
March 13, 2024	 April 3, 2024

Generate leads for your sales force
• �All requests for the PDF version housed at dbta.com will 

be driven through a registration form capturing complete 
contact and qualifying information.

• �DBTA will enhance the distribution of your content in 
the Best Practices Series via online, email, and email 
newsletter advertising directed to more than 150,000 
information management professionals in organizations 
across North America through its unique subscriber and 
affiliate network.

Your editorial topics can be wide ranging:
• Third-party white papers and white paper abstracts
• Successful customer case studies
• �Your company’s unique value proposition or market position
• �A behind-the-scenes look at your technology solution and 

why it’s important
Editorial and production services included
DBTA will take care of all the copy editing, layout, and design. 
And a PDF of the final article will be provided at no extra charge.

SPONSORSHIP RATES

Platinum – 4 pages (3,000 words): $13,800
Gold – 3 pages (2,250 words): $10,350
Silver – 2 pages (1,500 words): $6,900
Standard – 1 page (750 words): $3,950
Premium Sponsorships (Platinum, Gold, and Silver) 
also include premium positioning.
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