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Best Practices Series

The world of data and analytics is evolving and there is no bigger 
driver, enabler, and overall indicator of this fact than the ongoing 
adoption of cloud data platforms. Today, most data is destined for 
the cloud—not only for storage and processing, but, increasingly, 
analysis. Beyond potential cost savings, it’s the demand for 
greater speed, scalability, and flexibility that is changing how data 
delivery and analytics systems are being designed, implemented, 
and managed to meet current and future needs. 

Whether an organization is focused on supporting AI use cases, 
increasing real-time analytics, or improving self-service analytics, 
understanding—and being able to fully take advantage of—the 
landscape of modern cloud data platforms, tools, and practices 
is essential. Moreover, as more organizations come around to 
viewing data as a product that needs to be served to various 
downstream consumers, issues such as integration, governance, 
and security need to be re-evaluated within the context of the 
realities and requirements of modern data management. 

To help IT leaders as well as professionals involved with data 
architecture, data engineering, and data analytics at their 
organizations, DBTA is publishing a special report in March 
2024 that will be marketed to more than 100,000 qualified 
subscribers at organizations across North America. Sponsors 
get to place content about their solution within the report and 
will receive all leads produced from downloads, fully screened 
and cleansed.  

A COMPLETE MARKETING PROGRAM 
IN ONE SPECIAL SECTION OF BDQ
Entrée to our audience and leads
Your sponsored essay, white paper, or case study abstract will be 
published in the March edition of BDQ magazine preceded by 
a full-length introductory article by our editorial experts; there 
will be extensive distribution both in print and online.

CLOSE DATE 	 PUBLICATION DATE
February 7th, 2024		  March 6th, 2024

Generate leads for your sales force
• �All requests for the PDF version housed at dbta.com will 

be driven through a registration form capturing complete 
contact and qualifying information.

• �DBTA will enhance the distribution of your content in the 
Best Practices Series via online, email, and email newsletter 
advertising directed to more than 150,000 information 
management professionals in organizations across North 
America through its unique subscriber and affiliate network.

Your editorial topics can be wide ranging:
• Third-party white papers and white paper abstracts

• Successful customer case studies
• Your company’s unique value proposition or market position
• �A behind-the-scenes look at your technology solution and 

why it’s important

Editorial and production services included
DBTA magazine will take care of all the copy editing, layout, and design. 
And a PDF of the final article will be provided at no extra charge.

SPONSORSHIP RATES
Platinum – 4 pages (3,000 words): $13,800
Gold – 3 pages (2,250 words): $10,350
Silver – 2 pages (1,500 words): $6,900
Standard – 1 page (750 words): $3,950
Premium Sponsorships (Platinum, Gold, and Silver) 
also include premium positioning.

Call today and reserve your space!
Stephen Faig
908-795-3702   email: stephen@dbta.com
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